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Special Report, Number 6): 

For tourism product development and the promotion of destinations in nowadays-competitive age it is necessary to 
achieve a clear profile of the travel behavior and preferences of actual and potential clients. This is the aim of these 
reports which provide a sound basis of information on outbound tourism from the respective countries. They focus on 
the characteristics of outbound travel, give significant information on the generating markets and describe the target 
group profiles.These reports have become an essential and valuable tool for both the public and private sector in 
destinations interested in or receiving tourists from these markets as well as for the travel industry in these generating 
countries. Outbound Tourism reports are available for: Republic of Korea (published May 2000) Australia (published 
October 2000) Japan (published December 2000) Belgium (published April 2001) Japan and the Republic of Korea 
(published October 2001) and Spain (published November 2001).


